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The primary logo is the main 
graphic that represents your 
business and is used most oŌen.
then designing the primary 
logo͕ our goal is to communicate 
who you are͕ what you oīer͕  or 
where you operate. This logo where you operate. This logo 
may include your company͛s 
tagline͕ category or geographic 
locaƟon.

46-1A6=�õÐ3





The primary logo is the main 
graphic that represents your 
business and is used most oŌen.
then designing the primary 
logo͕ our goal is to communicate 
who you are͕ what you oīer͕  or 
where you operate. This logo where you operate. This logo 
may include your company͛s 
tagline͕ category or geographic 
locaƟon.

46-1A6=�õÐ3



The secondary logo is a 
simplified version of the primary 
logo. This design may eliminate 
or rearrange the elements to 
improve readability in small sizes. 
Secondary logos are intended for 
online use or when you must online use or when you must 
resize your logo to small formats.
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� subͲmarŬ logo is a stripped down 
graphic of your main logo. The 
subͲmarŬ typically does not include 
teǆt or the full name of the business. 
/nstead͕ the subͲmarŬ logo is a graphical 
shape͕ drawing͕ or icon that represents 
your business. The subͲmarŬ logo is your business. The subͲmarŬ logo is 
used when the design must be resized 
to eǆtremely small formats or to help 
communicate your brand ƋuicŬly. 
Zeading the teǆt on a logo taŬes Ɵme͕ 
help your customers ƋuicŬly idenƟfy and 
remember you with a well designed 
subͲmarŬ logo.subͲmarŬ logo.
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Standards should be set to 
disƟnguish the space around 
the logo which is referred to 
as clear space. This helps 
ensure the distance from 
other design elements that 
surround the logo. hlƟmately͕ surround the logo. hlƟmately͕ 
clear space increases the 
visibility and impression on 
the audience.
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Designed by LA Designs/ Zaas Studio
Email: lizaashrafdesigns@gmail.com
Portfolio: www.lizaashraf.com
Instagram: https://www.instagram.com/lizaashrafdesigns/


